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Dear Editor

he COVID-19 pandemic has impacted
positively and negatively a variety of in-
dustries, including the food industry [1-3].
Meanwhile, the food industry is more af-
fected by this disease compared to other
industries because of its wide relationship
with the household and the community. Various places,
such as restaurants, coffee shops, hotels, and schools
were either closed during this period or did not provide
services same as in the past. As a result, many blows
were inflicted on such industries. The demand for food
by households decreased during this period and caused a
part of the food market to be lost [4]. Global average pric-
es for a variety of food products increased by 2% to 9%
with half of the tracked goods rising by 7% or more [5].

The reduction in trade delegations’ visits to production
lines had other effects on production and investment in
the food industry. In the meantime, the closure of indus-
try and food fairs has eliminated new marketing oppor-
tunities, exports, and interaction between industry actors
to attract new capital. Meanwhile, the reduction of trade
delegations’ visits to production lines, had other effects
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on production and investment in the food industry [6].
COVID-19 also affected the health of food industry ac-
tivists, both simple labor and professionals, as the food
industry was one of the industries that continued to pro-
duce uninterruptedly during the COVID-19 pandemic
[7]. However, COVID-19 has created new opportuni-
ties in the food industry [4]; changing the way food is
supplied and distributed, eliminating an important part
of the problems of food distribution, and strengthening
online food purchases, which made online sales of the
model more cost-effective [5]. This method reduces traf-
fic in the city and along with store costs. In addition, on-
line food sales have reduced warehousing costs for both
producers and distributors [5, 8].

Improving transparency in purchases, enabling di-
rect communication between customers and producers,
shortening the food distribution chain, and increasing
producer and consumer profits, creating a larger and
more diverse market that increases competition for sup-
ply, reducing production costs and direct producer ac-
cess to the market based on real demand, reducing waste
and maintaining optimal food quality and health are
all COVID-19 opportunities in the industry [4]. These
benefits include more flexibility, improved productivity,
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more job autonomy, improved work-life balance, and re-
duced commuting time and costs. Remote work can also
provide more and better work opportunities for popula-
tions that have been excluded, including people with dis-
abilities, older workers, workers with care responsibili-
ties, and workers living in rural or isolated areas [7, 9].

With the elimination of COVID-19, although the situa-
tion will return to normal, the experience of online shop-
ping benefits a wide range of customers and will not be
completely ignored. This shopping model will open its
place in people’s lives more than before. While many
distributors of goods, even traditional distributors and
marketers, were forced to experience online sales due to
the COVID-19 pandemic, after controlling the disease,
this part of the sellers do not ignore such an advantage
and use it as a new source of revenue [10].

The food industry has made many changes because of
the pandemic, including production and processing with
fundamental challenges, such as ensuring food safety
and security. Reducing the costs of producing new en-
gineered food products, recovering and reusing waste
in the food chain, and creating new food supply chains
will increase food security and sustainability. However,
online sales as one of the most important benefits of the
COVID-19 outbreak have found significant positions
in the traditional Iranian market which cannot be easily
taken back. In the future, based on online sales capac-
ity and facilities, the distribution structure in Iran will
undergo other changes. This can be seen as one of the
most important hopes for improving the problems of the
distribution chain and even more plans to strengthen this
newly created possibility of the Iranian market.
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